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In 1993 the Statistics Department at Iowa State University entered into a collaborative agreement with
General Motors to develop and deliver a new sequence of courses titled ’Applied Statistics for Industry’.
This paper describes the development and content of these courses as well as their method of delivery. In
order to accommodate on campus students as well as students at a distance, the course is presented live
at Iowa State University and by videotape delay at General Motors Technical Education sites in Michigan,
Ohio, Arizona and Mexico, and across the country at sites of other partner industries. Some of the differences
between a statistics course taught in the traditional campus setting and a statistics course taught at a distance
will be highlighted. Since there are two audiences (on campus and off campus), several compromises are
made in how the course is conducted. These compromises, and their possible effects on students in both
environments, are discussed. A summary of how on and off campus students did in these courses over the
past five years is included.
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